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SPECIAL 2009 PAPOR CONFERENCE ISSUE

Letter from the President

Welcome to our Fall 2009 Newsletter!

This issue has updated news about our up-
coming annual conference in beautiful Union
Square, San Francisco, on December 10 and
11, 2009.

In this issue, will provide you with information
about that conference and its schedule. We're
excited that we are able to offer two short
courses for the first time this year. Our ple-
nary address on the first evening will come
from David Binder, David Binder Research. In
addition we will have five panel topics in all,
and this year they are: 1 - Survey Design and
Methodology, 2 - The Changing U.S. -- Shift-
ing Populations, Shifting Power, and Bracing
for Battles of 2010 and Beyond, 3 - The Twists
And Turns Of U.S. Public Opinion About
Health Reform, 4 - Economic Recovery and
Federal Stimulus - 11 months later, and 5 -
Western States Roundtable: 2010 Governor
and Senatorial Races.

There will also be a poster session for presen-
tations on these topics and more.

We continue to welcome proposals for presen-
tations at the meeting, especially if they can
fall into one of those five panel topics. For
more information, please see the Call For Pa-
pers on pg. 6.

This conference would not be possible if it
were not for the fine and extensive work by
our Conference Chair, Paul Melevin; Assoc.
Conference Chair, Amy Simon; and the mem-
bers of this year's PAPOR Council (see page
11).

You can register on line for the conference
and short course at PAPOR.org.

If any of you have any questions or sugges-
tions for the Council to address, please don't
hesitate to pass them along to me or to any
Council member. And that includes ideas or
just news for our next newsletter.

Thank you for your continued support
Hope to see you in December!

Ginger Blazier

PAPOR Member Profile - Total 151 members

Geographic Breakdown |

Area # %
Alaska 1 1%
Arizona 2 1%
Canada 2 1%
Colorado 2
East Coast 7 5%
Hawaii 2 1%
Midwest 5 3%
New Mexico 1 1%
Northern CA 74 49%
Oregon 6 4%
South 1 1%
Southern CA 29 19%
Utah 6 4%
\Washington 7 5%
Not Supplied 6 4%

Affiliation Breakdown

lAcademic 32%
Commercial 49%
Government 6%
Non-Profit 13%




AAPOR News

AAPOR Launches Journalist Education Partnership wit h Poynter

AAPOR is proud to announce the launch of Part One of our journalist education program developed in partnership with
the Poynter Institute's prestigious News University (NewsU), which is funded by a grant from the John S. and James L.
Knight Foundation. "Understanding and Interpreting Polls" is a free, interactive course that will help journalists tell the
legitimate numbers from the sloppy surveys, as well as effectively evaluate polling methods. And it is the first of several
courses AAPOR is developing in partnership with the Poynter Institute as we gear up for the 2008 presidential election.
New sections will be added to this course in the coming months covering topics such as: assessing horserace numbers
and likely voters screens; methodological issues in polling including cell-phones, automatic dialers, and survey non re-
sponse; and how to write about and interpret poll results.

UNDERSTANDING &
INTERPRETING
b News University

AAPOR Represented At Upcoming PAPOR Annual Conferen  ce

Kelly Foster, Associate Membership/Chapter Relation s Chair, will be representing AAPOR at the PAPOR confer-
ence in December. Kelly Foster is a Survey Research Professional at the Carl Vinson Institute of Government at the
University of Georgia. Her responsibilities include working with faculty and staff as well as government and private

clients on research design proposals, design and management of paper, web, and telephone surveys, conducting
focus groups, data analysis, and report writing and presentations. Kelly holds a Masters degree in Applied Sociology
from Clemson University. In addition to working full-time at CVIOG, Kelly is pursuing a doctoral degree in the
Research, Evaluation, Measurement, and Statistics program at UGA. Kelly joined AAPOR in 2004 and attended
her first conference as a Roper Fellow.

Look for the AAPOR table at the conference to learn more about AAPOR and it’s benefits.

Bob Groves sworn in as U.S. Census Director

Groves was AAPOR's president 1995-96 and has won several honors from
the organization, including the AAPOR Award in 2001. In April AAPOR's
"Three Presidents" wrote a letter of support for his nomination.

AAPOR 65th Annual Conference

May 13-16, 2010
Chicago Marriott Downtown
Chicago, lllinois

Call for Participation
Submit Your Abstract for the 65th Annual Conference!




WELCOME NEW PAPOR MEMBER - MaryAnn Farrell
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Conference Registration Fees

Early Registration: $150.00 per person (by November 15th) / Late Registration: $175.00 per person/
Student Registration: $ 20.00 per student (Early and Late)

One Day Registration: $100.00 per person
Additional Family Meal = $70.00 per person / $45.00 per person (Friday Buffet Lunch)

Register on line for the Conference, and Short Course at PAPOR.org.

Want to help us out at the PAPOR conference this year? We need volunteers for things such as staffing the registration
desk for short intermittent times, organizing materials, and ensuring the signage is displayed properly, etc. Anyone
interested please contact: Ginger Blazier, gblazier@diresearch.com .

EXECUTIVE COUNCIL FOR 2010

Join the PAPOR executive council for 2010! Elections will be held at the conference in December. Commitment re-
quired is one monthly phone meeting, other hours may vary by office. Positions available: Vice President/President-
elect; Conference Chair; Associate Conference Chair; Secretary; Treasurer; Student Paper Chair and Councilor-At-
Large. Interested? Contact Ginger Blazier, gblazier@diresearch.com or Floyd Ciruli, fciruli@aol.com.

Photos from PAPOR Members

1

- Do you have a photo that you would like to shariwither PAPOR members?
N
li‘ If so, send them to: GBlazier@DIResearch.com

WINTER NEWSLETTER SCHEDULED FOR FEBRUARY

SEND YOUR IDEAS/ARTICLES/SUGGESTIONS TO GINGER BLAZ IER - GBLAZIER@DIRESEARCH.COM




Conference Schedule Outline

Thursday, December 10
7:00-2:00 pm Conference Registration

8:00-10:15am  Short Course # 1 (Paul Lavrakas, “The Use of Incentives in Survey Research”)

10:15-10:45 am Break

10:30-12:45 pm Short Course # 2 (David Dutwin, “Addressed-Based Sampling, How to Do It, Practical Tips”)
12:45-2:00 pm  Open time - explore eating places on pg. 10

2:00-3:30 pm Conference opens/Welcome / Panel 1- Survey Design and Methodology
Chair: Ashley Grosse, SVP & Managing Director , Angus Reid StrategiesTM

3:30-3:45 pm Break
3:45-5:15 pm Student Paper Award Winners Announced

Panel 2 - The Changing U.S. - Shifting Populations, Shifting Power, and Bracing for Battles of 2010 and Beyond
Chair: Anthony Salvanto, CBS News, Panelists: Howard Hogan, Associate Director for Demographic

Programs, US Census Bureau; Karin MacDonald, California Statewide Database
5:15-5:30 pm Break
5:30-6:45 pm Plenary - Introduction: Jon Cohen, Director, Washington Post Poll
Plenary Speaker: David Binder, David Binder Research
7:00-8:30 pm Conference Dinner
8:30-9:30 pm After Dinner Cocktails - Sponsored by Apperson Digital Technology Services

Friday, December 11

7:30-10:45 am  Conference Registration / Continental Breakfast
8:15-8:30 am AAPOR Presentation

8:30-10:00 am  Panel 3 — The Twists And Turns Of U.S. Public Opinion About Health Reform
Moderator: Mark DiCamillo, The Field Poll. Panelists: Elizabeth Hamel, Henry J. Kaiser Family
Foundation, Jon Cohen, Director, Washington Post Poll , David Binder, David Binder Research

10:00-10:45 am AAPOR Presentation / Poster Session and Break

10:45-12:15 pm Panel 4 - Economic Recovery and Federal Stimulus - 11 months later
Moderator: Jennifer Paluch, Public Policy Institute of California; Panelists: Janet Streicher, SrVP,
Citigroup; Jed Kolko, Research Fellow, Public Policy Institute of California; Gabriel Petek, Director,
Credit Market Services, Standard & Poor's (Primary credit analyst for the State of California at S&P)

12:30-2:00 pm  Lunch and Chapter Meeting

2:00-3:30 pm Panel 5 - Western States Roundtable: 2010 Governor and Senatorial Races
Chair: Floyd Ciruli, Ciruli Associates, Colorado; Panelists: Mark DiCamillo, Field Research, CA,
Craig Wilson, Professor, Montana State University - Billings Poll, MT, John Myers, Sacramento
Bureau Chief , KQED public radio, CA

Professional Researcher Certification

We are pleased to announce that both short courses being offered at our 2009 conference, “The Use of Incentives in Survey Research”,
presented by Paul Lavrakas and “Addressed-Based Sampling, How to Do It, Practical Tips”, presented by David Dutwin, will be eligible for
PRC (Professional Researcher Certification) contact hours, issued by the MRA - Marketing Research Association.

For those not familiar with the PRC program, the Professional Researcher Certification program is designed to recognize the qualifications
and expertise of marketing and opinion research professionals. The goal of PRC is to encourage high standards within the profession to
raise competency, establish an objective measure of an individual's knowledge and proficiency and to encourage professional development.

For more information, view link on the MRA website - http://www.mra-net.org/prc/

% PR »

Marketing Research Association




PAPOR Presents 2 Short Courses

Short Course #1

Instructor: Paul J. Lavrakas,

Independent Research Consultant
Date/Time: December 10", 2009 - 8:00-10:15 AM
Fee: $50 / $25 for students.

($80 to attend both short courses)

MRA PRC Credits: 2.5 contact hours in Research

Paul J. Lavrakas, Ph.D. will present a lively morning short course
on “The Use of Incentives in Survey Research”. This course will
focus on a framework that researchers should use to determine
how to choose, deploy, and evaluate the incentives they will de-
ploy in their surveys. This framework was developed in response
to a March 2008 conference on survey incentives organized on
behalf of several federal statistical agencies [Council of Profes-
sional Associations on Federal Statistics (COPAFS)]. The frame-
work addresses (a) the possible goals that incentives are meant
to achieve (e.g., improving response rates; improving data qual-
ity; reducing nonresponse bias; lowering other survey costs), (b)
the theories that may explain the effects of incentives, (c) identi-
fies which respondents will be offered incentives, (d) the type of
incentives that will be used (e.g., contingent and/or noncontin-
gent; cash and/or noncash; fixed and/or differential), (e) the op-
erational issues that should be considered if incentives are to be
used, (f) the cost implications the chosen incentives will have, (g)
the ethical considerations in choosing the incentives that will be
deployed, and (h) how to evaluate the impact of the chosen in-
centives. Earlier versions of the course have been presented for
NY-AAPOR, DC-AAPOR, and twice for the MRA/CMOR.

About the Instructor

The course creator and instructor is Paul J.
Lavrakas, Ph.D., Research Psychologist / Method-
ologist, former Professor at Northwestern University
and Ohio State University. (1980-2000), founding
Faculty Director for survey research centers at both
those universities (1982-2000), and former Chief
Research Methodologist at Nielsen (2000-2007)
where he spent much of his time helping to deter-
mine the incentives Nielsen should use in its diary
samples and meter panels. Dr. Lavrakas’ recent publications include
a chapter on “Telephone Survey Methods” in the handbook of Ap-
plied Social Research Methods (2009; Sage Publications), co-author
(with Mike Traugott) of the 4™ edition of The Voter's Guide to Election
Polls (2008; Rowman & Littlefield), and serving as the editor of The
Encyclopedia of Survey Research Methods (2008; Sage Publica-
tions). Since 2007, he has worked as an Independent Consultant,
and his clients include The Associated Press, ABC News, The Media
Rating Council, The Interactive Advertising Bureau, and Charles
River Associates. Currently, he serves on the AAPOR Executive
Council as Counselor-at-Large.

.  ____________________________________________ | ___ _ _ ____ _________ ___ __ _______ _ __ _______ ____ _________________________|

Short Course #2
!
Instructor: David Dutwin, V.P.
Social Science Research Solutions
Date/Time: December 10", 2009 - 10:30 AM -12:45 PM
Fee: $50 /$25 for students.

($80 to attend both short courses)

MRA PRC Credits: 2.5 contact hours in Research

David Dutwin will present a short course detailing the
execution of address based sample (ABS) re-

search. Because of the increasing number of households
that are now serviced only by cell phones, ABS designs
have become an increasingly popular alternative to con-
sider. However, while ABS may solve the problem of cell
phone noncoverage, there are many other issues particu-
lar to ABS that researchers must factor. Additionally, the
use of ABS requires the researcher to choose from a
number of different methodological choices, and be
aware of very different operational considerations. This
short course will briefly review the theoretical perspective
and choices one must consider with regard to address-
based sampling, and then move on to detailed opera-
tional considerations based on the results from a wide
range of ABS studies executed by Dr. Dutwin in the past
three years.

About the Instructor

David Dutwin is Vice President of Social Science Research So-
lutions, a full service survey firm located out-
side of Philadelphia, PA. He has also served
as an adjunct professor at West Chester Uni-
versity for just under 10 years, and is a Re-
search Scholar for the Institute for Jewish
and Community Research, located in San
Francisco, CA. Dr. Dutwin attained his Ph.D.
from the Annenberg School for Communica-

tion in 2002. In addition to conducting a wide variety of single

and dual frame telephonic research surveys, he has executed a

number of major statewide and citywide ABS studies on health

care access and served as a consultant for the transition of a

number of telephone studies to ABS, including the first nation-

wide ABS omnibus surveys, one of the largest media diary ser-
vices, and major governmental health prevalence surveys.

Register on line at PAPOR.org.




Call for Conference Participation

This year’s conference theme is “Public Opinion and How It Shapes Public Policyina  n Economic
Downturn. ” PAPOR welcomes submissions on the presentation of results from current survey research,
public opinion, and market research, and on how these results shape public policy during unfavorable eco-
nomic times. This includes submissions that focus on national and local efforts to stimulate the economy and
reform health care. Proposals on any topic related to public opinion research, public policy formation, or ef-
forts to advance survey research method will be considered. We encourage participation from all sectors
engaged in public opinion and public policy research including academia, government, private sector, and
non-profit.

Proposal Submission Process

Proposals for the conference should be submitted electronically by email to the 2009 PAPOR Conference
Chair, Paul Melevin (Confchair@papor.org). Abstracts for papers and posters should be no more than 300
words and should be submitted by November 10, 2009 for full consideration. Proposals should include com-
plete contact information on all presenters including the name, mailing address, telephone number, and
email address of each author and presenter.

Undergraduate and Graduate students are also encouraged to submit their paper for the Eighth Annual Stu-
dent Paper Competition. More detail on page 7 or visit the web-link:

http://papor.org/files/2009/2009 studentawardcall.pdf

Conference Poster Session

Another opportunity at the 2009 PAPOR conference that goes beyond the traditional panel presentation is our
poster session. The PAPOR poster session is an ideal venue for professional pollsters and market researchers
to present innovative research findings and survey research techniques to a diverse audience of professional
and academic clients without the pressure of preparing a traditional conference presentation. Posters typically
present basic research findings in an easy to follow and visually oriented format. Presenters will be provided
with an easel and a 3' x 5’ poster board suitable for mounting presentation materials. A time slot on the PAPOR
program has been reserved for the poster session during an extended break during the heart of the conference.
Typically the poster session is strategically located between the main presentation room and the snacks pro-
vided during the break to maximize the number of PAPOR attendees who take a few minutes to browse the
posters, discuss research findings of interest, and network with the poster presenters.

The poster session accommodates research that doesn’t easily fit panels organized around a single theme or
those in a niche area of survey and market research. It also accommodates presenters who prefer the more
intimate setting and interaction of a poster presentation. In addition to the posters prepared by professional re-
searchers, a small number of poster session slots will also be made available to award winners from the student
paper competition. The poster session slots are limited, so please submit proposals early. Don’t miss out on a
great opportunity. To propose a poster or for more information please contact Quin Monson of Brigham Young
University at postersession@papor.orq _or 801-422-8017.
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PAPOR’s 2008 Student Paper Competition Winners

PAPOR’s 2008 Student Paper Competition Winner, Philip Brenner,
University of Wisconsin - Madison

“Overreporting Of Voting Participation As A Function Of Identity Salience”

PAPOR’s 2008 Student Paper Competition Runner-up, Ashley Burton,
University.

Joel Primer (Research
Now), Philip Brenner,
Winson Shuen (Research
Now)

Brigham Young




2009 PAPOR CONFERENCE SPONSORSHIP LEVELS

Your PAPOR Conference sponsorship supports the continued growth of the Pacific Chapter of the American Association for
Public Opinion Research. Help us out by sponsoring a meal, break, or the poster session. Specific event sponsorship requests
will be honored on a first-come, first-serve basis, by sponsorship level .

EXECUTIVE Level
Student Paper Competition Sponsor —$3,008ponsored by: PAPOR Chapter

# $ $

# #
% $ !
$ &"($ !

Exclusive Meal Sponsor —$2,000
$! $ )

# $ $

# #

DIAMOND Level - $1000

GOLD Level - $500 SILVER Level - $250
Co-Sponsor a Meal, or Short Course Sponsor a Designated Break Co-Sponsor a Designated Break
+ "
# $ $ !
- #
) #
# # ) # . #
* ) # )
I ! )
$ . )
) |
I ) $
$ Current Sponsors: )
Apperson Digital Technology Services Current Sponsors:
Current Sponsors: CiMC

Ciruli Associates Directions In Research

Davis Research Goodwin Simon Victoria Research

Population Research Systems Interviewing Service of America

Research Now




2009 PAPOR Annual Conference
December 10-11, 2009

Sir Francis Drake Hotel

450 Powell St., San Francisco, CA

VENUE

"This landmark hotel is one of San Francisco's gran
the heart of Union Square. The Kimpton Hotel compan
hotel (which was sorely needed since | was a kid),
over. I've always been a fan of the Hotel Monaco's
terns and custom furnishings, and they've incorpora
with a cream and sage green color scheme. It's alwa
lient (and legendary) Beefeater doorman, handle you
lobby with its gilded high ceilings, glittering cry
case that leads to a mezzanine overlooking bustling P

Sir Francis Drake - San Francisco's Union Square

d dames, operating continuously since 1928 in

y has done a wonderful job renovating the
giving this elegant lady a much-needed make-
modern, slightly offbeat interiors with bold pat-

ted a similar style at this property, though

ys a pleasure to have Tom Sweeny, the ebul-

r bags as you enter the elegant, captivating
stal chandeliers, and massive curved marble stair-
owell Street. It's a grand entrance experi-
ence you won't soon forget.” - Frommers

Come for the conference, stay the weekend!

To make reservations at the Sir Francis Drake Hotel, call the
hotel directly at (800) 227-5480 or (415) 392-7755 or via

e-mail at reservations@sirfrancisdrake.com before Monday, November 9, 2009. Be sure to tell them you are with the
"PAPOR Annual Meeting 2009" to ensure that you get the discounted rate of $110.00 , plus tax, for single or double

occupancy ($130.00 for triple occupancy,$140.00 for quad rate). .
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UNION SQUARE FOOD & NIGHTLIFE
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Join the PAPOR - Pacific Chapter of American Association
for Public Opinion Research Group on LinkedIn to help you
stay informed and keep in touch with people who share
common interests.

For those currently not signed up with LinkedIn, we invite

you join up by going to http://www.linkedin.com/home. By

doing this you will be able to join the PAPOR group, along
with other groups such as AAPOR and other local AAPOR
chapters.

PAPOR’s Mission

Educate members about the standards of professional
conduct and ethics for surveys and public opinion
research.
Facilitate networking through annual chapter confer
ences contributing to an environment conducive to t
open exchange of information among all members.

he

Provide members with the opportunity to enhance
their business and research skills.

Build and maintain membership within the chapter.

WWW.PAPOR.ORG




