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Letter from the President

\ Dear PAPOR Members,
. Welcome to the Summer issue of the PAPOR
Trail. Hope you all enjoying your summer!

It was great seeing many of you at this year's
AAPOR conference in Hollywood Beach, FL. |
think a lot of good things have to be said regard-
ing the content of the presentations, the caliber
of speakers, networking events, and venue.
Unfortunately, some members could not make
the trip due to schedule conflicts or for economi-
cal reasons. Recognizing this, the PAPOR chap-
ter board and volunteers put together a Post
AAPOR min-conference at U.C. Berkeley. The
purpose was to provide a re-cap on papers that
were presented at the National conference. This
conscientious group managed to organize and
coordinate the event within a very short time line.

Thanks goes out to all of them for an exemplary
job. The plan is to continue to have this mini-
conference annually, and hopefully, in multiple
regions of our chapter.

The next event we look forward to is PAPOR'’s
Annual conference in December, at the Sir Fran-
cis Drake, in San Francisco. More detail is avail-

able in this newsletter. It promises to be a worth-
while event to attend.

Lastly, | would like to take this opportunity to
thank all of you for your constant support and,
with your help, I look forward to the PAPOR’s
continued growth and progression.

Sincerely,

Ginger Blazier / PAPOR President

WELCOME NEW PAPOR MEMBERS!

Amy Bacharach, Ann Bostrom , Catherine Coffey, Jon Ebeling, Kenric Erickson, Gene Filipi,
Lucy Hu, Walter Knight, Ed Ledek, Robyn Letters, Samantha Luks, Carla Marinucci, Marc Moran,
Elizabeth Nelson, Debra Oliver, Khristy Parker, Jennie Pearson, Andre Pineda, Frederic Solop,
Amanda Thorson, Alan Unger, Marisela Velazquez, Victor Walsh, John Whaley

PAPOR Member Profile

- Total 151 members

Geographic Breakdown
Area # %
Alaska 1 1%
Arizona 2 1%
Canada 2 1%
Colorado 2 1%
East Coast 7 5%
Hawaii 2 1%
Midwest 5 3%
New Mexico 1 1%
Northern CA 74 49%
Oregon 6 4%
South 1 1%
Southern CA 29 19%
Utah 6 4%
ashington 7 5%
Not Supplied 4%

Affiliation Breakdown

Academic 32%
Commercial 49%
Government 6%
Non-Profit 13%)
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AAPOR's History At A Glance

AAPOR was founded in 1947 by a group of dedicated public opinion research pioneers. They and about 70
of their colleagues had responded to a call from Harry H. Field, director of the National Opinion Research
Center, then at the University of Denver, to attend a meeting in Central City, Colorado, July 29 - 31, 1946.
The meeting was held in the historic Opera House.

The program of that first conference reflected the optimism of a new methodology. Reflections on a better
world through public opinion research and its contributions to world peace headed a program that also ad-
dressed the practical concerns of professionals in a budding field.

When formalization came on September 4, 1947, two organizations resulted: AAPOR and the World Asso-
ciation for Public Opinion Research (WAPOR). The organizations continue their close association and meet
jointly in even-numbered years.

In the main, AAPOR has occupied itself with professional matters: Public Opinion Quarterly, which became
the official journal in 1948; professional standards; and above all, advancing research theory and methodol-
ogy.

Many of those at the center of the activity were later recipients of AAPOR's highest award, including Paul F.

Lazarsfeld, Herbert H. Hyman, Samuel A. Stouffer, EImo Roper, Clyde W. Hart, Angus Campbell, George H.
Gallup, and Harold D. Lasswell. All played major formative roles in the history of public opinion research.

In addition to the Meeting Place book above on AAPOR's history, another great resource for learning about
the survey research and opinion is:

Survey Research in the United States: Roots and Emergence, 1890-1960. Jean M. Converse.
University of California Press, 1987.
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The 2009 AAPOR 64th Annual Conference was held May 14-17, 2009 at the Westin Diplomat Resort
& Spa, in Hollywood, Florida.

The conference was a very big success and very well attended. The theme of this year’s conference — Pub-
lic Choices in Changing Times — highlighted the tectonic shifts in media technology that have brought un-
precedented variety in entertainment and information options, even as they have spawned entirely new
means of reaching and cultivating audiences and publics and placed traditional methods of public opinion
research in a state of flux. The conference featured papers, posters, methodological panels and demonstra-
tions that inform our quest for new theories and methods, and help extend our field’s longstanding commit-
ment to giving voice to the public.

L

|| 2010 AAPOR 65th Annual Conference will be held May 13-16, 2010 at the Marriott Downtown Chicago, lllinois ||




SAVE THE DATE

FOR THE

2009 PAPOR Annual Conference
December 10-11, 2009
Sir Francis Drake Hotel, San Francisco, CA

Sir Francis Drake - San Francisco's Union Square

"This landmark hotel is one of San Francisco's gran

d dames, operating continuously
since 1928 in the heart of Union Square. The Kimpto

n Hotel company has done a

wonderful job renovating the hotel (which was sorel y needed since | was a kid), giv-
ing this elegant lady a much-needed makeover. I've always been a fan of the Hotel
Monaco's modern, slightly offbeat interiors with bo Id patterns and custom furnish-

ings, and they've incorporated a similar style at t his property, though with a cream
and sage green color scheme. It's always a pleasure to have Tom Sweeny, the ebul-
lient (and legendary) Beefeater doorman, handle you r bags as you enter the elegant,
captivating lobby with its gilded high ceilings, gl ittering crystal chandeliers, and mas-
sive curved marble staircase that leads to a mezzanin e overlooking bustling Powell
Street. It's a grand entrance experience you won't soon forget.”- Frommers

Come for the conference, stay the weekend!

Make reservations between now and November 6th to receive special rate, by calling
the Sir Francis Drake directly at 800-227-5480  or (415) 392-7755 or via e-malil at
reservations@sirfrancisdrake.com and mention the “PAPOR Annual Meeting”.

Conference Rates are $110.00, plus tax, for single or double occupancy ($130.00 for
triple occupancy, $140.00 for quad rate) are available December 9 - 13.

You can Register Now so Book soon ! The number of rooms at that rate are limited.

Sponsorship Opportunities— See Sponsorship Level Detail on Page 6




Call for Conference Participation

This year's conference theme is “Public Opinion and How It Shapes Public Policyina  n Economic
Downturn. ” PAPOR welcomes submissions on the presentation of results from current survey research,
public opinion, and market research, and on how these results shape public policy during unfavorable eco-
nomic times. This includes submissions that focus on national and local efforts to stimulate the economy and
reform health care. Proposals on any topic related to public opinion research, public policy formation, or ef-
forts to advance survey research method will be considered. We encourage patrticipation from all sectors
engaged in public opinion and public policy research including academia, government, private sector, and
non-profit.

Proposal Submission Process

Proposals for the conference should be submitted electronically by email to the 2009 PAPOR Conference
Chair, Paul Melevin (Confchair@papor.org). Abstracts for papers and posters should be no more than 300
words and should be submitted by October 30, 2009 for full consideration. Proposals should include com-
plete contact information on all presenters including the name, mailing address, telephone number, and
email address of each author and presenter.

Undergraduate and Graduate students are also encouraged to submit their paper for the Eighth Annual Stu-
dent Paper Competition. More detail on page 5 or visit the web-link:

http://papor.org/files/2009/2009 studentawardcall.pdf

Conference Poster Session

Another opportunity at the 2009 PAPOR conference that goes beyond the traditional panel presentation is our
poster session. The PAPOR poster session is an ideal venue for professional pollsters and market researchers
to present innovative research findings and survey research techniques to a diverse audience of professional
and academic clients without the pressure of preparing a traditional conference presentation. Posters typically
present basic research findings in an easy to follow and visually oriented format. Presenters will be provided
with an easel and a 3’ x 5’ poster board suitable for mounting presentation materials. A time slot on the PAPOR
program has been reserved for the poster session during an extended break during the heart of the confer-
ence. Typically the poster session is strategically located between the main presentation room and the snacks
provided during the break to maximize the number of PAPOR attendees who take a few minutes to browse the
posters, discuss research findings of interest, and network with the poster presenters.

The poster session accommodates research that doesn’t easily fit panels organized around a single theme or
those in a niche area of survey and market research. It also accommodates presenters who prefer the more
intimate setting and interaction of a poster presentation. In addition to the posters prepared by professional re-
searchers, a small number of poster session slots will also be made available to award winners from the student
paper competition. The poster session slots are limited, so please submit proposals early. Don’t miss out on a
great opportunity. To propose a poster or for more information please contact Quin Monson of Brigham Young
University at postersession@papor.orqg _or 801-422-8017.
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PAPOR’s 2008 Student Paper Competition Winners

PAPOR'’s 2008 Student Paper Competition Winner, Philip Brenner,
University of Wisconsin - Madison

“Overreporting Of Voting Participation As A Function Of Identity Salience”

PAPOR'’s 2008 Student Paper Competition Runner-up, Ashley Burton,

Joel Primer (Research Brigham Young University.
Now), Philip Brenner,
Winson Shuen (Research

e "Likely Voters, Low Response Rates, and Little Coverage Error:

Advances in Internet Pre-election Polling Methodology"




EXECUTIVE Level - $2000 - $3000

Student Paper Competition Sponsor -

g

“Thank You” to
Western Wats, who
is the 2009 Student
Paper Competition

Sponsor

Exclusive Meal Sponsor —$2,000

%

DIAMOND Level - $1000

Co-Sponsor a Meal, or Exclusively Sponsor a Breaky Wine w/Dinner

&

L

GOLD Level - $500 SILVER Level - $250

Co-Sponsor a Designated Break Group up with other sponsors

cocktail reception.
APPERSON

DIGITAL TECHNOLOGY SERVICES

“Thank you” to Apperson has who has signed up as a Gold Sponsor_. They will sponsor the Thursday night
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Pictures from the AAPOR conference in Hollywood, FL

Leah, Jolene,
and Don Dillman

AAPOR Pub Crawl
Paul Melevin staying in touch.

Do you have a photo that you wou|
like to share with other PAPOR
members? If so, send them to:
GBlazier@DIResearch.com

Dessert Reception

Congratulations to the 2008 PAPOR Student Competition winner, Philip Brenner , for sailing
through his dissertation defense.
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Marketing Research Association

0
% PRC Contact Hours

K Professional Researcher Certification program is designed to recognize the qualifications and expertise of mar-
keting and opinion research professionals. The goal of PRC is to encourage high standards within the profession
to raise competency, establish an objective measure of an individual's knowledge and proficiency

and to encourage professional development.

For more information, view link on the MRA website - http://www.mra-net.org/prc/

The short course presented by Don Dillman at the 2008 PAPOR conference was eligible for PRC contact hours.
Submission of this year’s short course will be presented to the PRC board for approval.

FALL NEWSLETTER SCHEDULED FOR OCTOBER

SEND YOUR IDEAS/ARTICLES/SUGGESTIONS TO GINGER BLAZ IER - GBLAZIER@DIRESEARCH.COM
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Debra Oliver

National Opinion Research Corporation
Regional Manager for California

Several of my colleagues at NORC are members of AAPOR or have attended AAPOR conferences and
| have learned interesting tidbits from their experiences over my years as a Field Manager with NORC.
After being promoted to Regional Manager for California, | decided | would like to make some profes-
sional contacts with a focus on the western U.S. and elected to join PAPOR. | joined last year just in
time to register for and attend the annual conference in San Francisco. The conference was a great in-
troduction to PAPOR and | was impressed by the presentations, as well as the diversity and caliber of
the membership.

I have been with NORC for 10 years, first as a Field Interviewer collecting data on a variety of nation-
wide studies such as the National Longitudinal Surveys of Youth (NLSY) for the Bureau of Labor Statis-
tics, and the Survey of Consumer Finance for the Federal Reserve Board. Then, as a Field Manager, |
supervised a team of interviewers for those projects and others such as the New Immigrant Survey for
the Dept. of Homeland Security, and the Residential Energy Consumption Survey for the Dept. of En-
ergy. During my tenure thus far as Regional Manager for CA, | have participated on a committee for a
new Data Quality Excellence Program for our Field Operations Dept. which involves coaching and men-
toring of Interviewers based on Computer Assisted Recorded Interviewing (CARI) for in person inter-
views or other "real time" monitoring of whole or partial interviews conducted over the telephone. | have
also acted as Field Project Manager for a decentralized telephone component of the NLSY, which began
7 years ago with Respondents who had been contacted primarily in person during the previous 20 plus
years, with remaining cases contacted in person at a later time in the project field period.

Just after attending the PAPOR conference last year, | became very enthused about Address Based
Sampling and Multi-Mode Data Collection. | wrote an article for our Field Management Newsletter on
these topics and indicated that this was the "wave of the future” for data collection. Not long thereatfter,
the opportunity presented itself to work as a Field Project Manager on the REACH US study for the Cen-
ters for Disease Control and Prevention, which is employing both of these methodologies, and | was
thrilled to get the assignment. We have just finished training our decentralized telephone (D-CATI) inter-
viewers so things are still very new and there are challenges on the horizon, but we are looking forward
to a successful data collection effort. | am so looking forward to the process and the opportunity to learn
and adapt to this mode of working collecting data.

Another interest | have in terms of networking with other PAPOR members is to learn more about how to
find, recruit, and retain excellent staff for data collection in CA and other western states as well as to
identify smaller projects for possible collaboration on proposals, etc. here in the west.
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Jennie Pearson

University of Nebraska-Lincoln
Recent Graduate - Survey Research and Methodology P rogram

As one of PAPOR's newer members, I've been asked to introduce myself to this great collection of peo-
ple and write a few words on the outlook of survey research and PAPOR.

| recently moved to San Francisco after completing graduate studies in the Survey Research and Meth-
odology Program at the University of Nebraska-Lincoln. There | was able to explore a range of exciting
survey research issues including non-response bias in household surveys, questionnaire design for dif-
ferent modes, web surveys and cross-cultural research. | received my BS in Sociology from the Univer-
sity of Oregon. In my free time | enjoy riding bikes, training for the marathon | will likely never actually run,
reading and exploring my new city.

People often ask why one would want to study surveys - this usually comes after they ask what survey
research is. After all, anyone can do a survey, right? All you have to do is ask people some questions, jot
down their answers and magically you've got yourself some survey results. Some of us laugh at the sim-
plicity, some sigh with disapproval. Others, like myself, struggle to convince them it's really much more
complicated than that.

While some of the complications that make surveys so challenging are almost always present, we are
now facing issues that were largely unimaginable just a few years ago. The increase in cell-only and cell-
mostly households has lead many to question the validity of telephone surveys. The legal, ethical, sam-
pling and measurement issues are all cause for concern but mobile phones present another challenge for
survey research in that they are now being used, with great frequency, to access the web.

One concern with this is that the small size of the screen can cause a web survey to appear very differ-
ently than on a desktop. This is problematic because research has shown that the visual presentation of
the survey may influence the respondent's choices. The burden on the respondent may also increase be-
cause the user experience on a mobile is very different than a desktop or laptop. For example, where a
mouse can easily select small radio buttons, they can be much harder to select with a finger on a 3x5"
touch screen. Grids can be even more problematic on a mobile device. Next time you have some time to
kill, I implore you to try responding to a web survey with your smart-phone. Does this mean we should
have different versions of a web survey specifically for the mobile? Should we restrict web survey access
to desktop or laptop computers? What is the likelihood of responding to a web survey via a mobile device
and is it likely to increase? These are just some of the questions in need of research.

PAPOR has a unique advantage in this given that we are in the center of the high tech world. There is so
much research happening here but it seems like little sharing of findings other than at annual confer-
ences. As someone new to the chapter and the Bay Area, more informal gatherings could be fun and
beneficial. Events like last month's mini-conference and just plain old meet-and-greet happy hours would
provide a great way to bring members of the research community together to share ideas and research
findings. And in this economic climate, any chance to network under the guise of learning/sharing is
something to take advantage of.




PAPOR’s Mission

Educate members about the standards of
professional conduct and ethics for sur-
veys and public opinion research.

Facilitate networking through annual
chapter conferences contributing to an
environment conducive to the open ex-

change of information among all
members.

Provide members with the opportunity to
enhance their business and research
skills.

NEWSLETTER CONTACT:
GBLAZIER@DIRESEARCH.COM

WWW.PAPOR.ORG




